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1 Introduction

At the Supporters Club (“SC”) Committee Meeting of 8th September 2009 it was agreed that it would be timely to seek the membership’s views on a number of different areas.  Ian Goodwright, Membership Secretary was tasked with drafting a suitable questionnaire.

The finalised version of the questionnaire (see Appendix) was agreed at the SC Committee Meeting of 12th October 2009.  Distribution, publicity and follow up was as follows:

14 October  
emailing to around 150 members for whom email addresses are held  

16 October 

the availability of the questionnaire to SC members and non-members was published on the unofficial website, www.shotsweb.co.uk  

24 October 
distribution to those travelling on the SC coach to Shrewsbury

5 November 
email reminder

13 November 
email reminder 

14 November
the availability of the questionnaire was covered in the Matchday Programme

24 November
the availability of the questionnaire was again covered in the Matchday Programme

It was decided not to undertake a full postal mailing to all members because it was considered that the availability of the questionnaire was well publicised and if members did not have access to email or the unofficial website they could obtain it from the SC desk on match days.

2 Membership Profile

Before reviewing the results of the questionnaire, it is important to understand the membership profile of the SC.  At 30 November 2009, membership totalled 330, split broadly 85% male and 15% female.  The 2009 membership application forms did not ask members to specify their age group and so it is  only known whether they are adults (aged below 60) or senior citizens (aged 60 and above).  In future this should be incorporated into the application form to assist with membership profiling.
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These figures show that 56% of the membership is aged below 60 whilst 44% is aged above. 

From the bar chart below, it can be seen that the Adult membership favours the East Bank (no seating) and North Stand (part terrace, part seating), whilst Senior Citizens favour the North Stand and the South Stand (all seating).  The ‘Unknown’ section of the bar chart represents those members who have not indicated on their application form the location of where they stand/sit.
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3 Respondents

Given the effort in distributing and publicising the questionnaire, the overall level of response (53 questionnaires) was perhaps disappointing, particularly, as at least 150 questionnaires were emailed directly to members.  Further promotion of the questionnaire and to extending the deadline for responses was considered, but given that the majority of members already had at least a month in which to respond, the number of reminders that were issued and the desirability of bringing the exercise to a close before the year end, it was decided to proceed with analysis of the responses received at 30 November which was in itself 2 weeks after the originally set deadline.

There were just 2 responses received from non-members despite the promotion on the unofficial website – www.shotsweb.co.uk.

However, when measured against typical response rates, the overall response rate of 16% is actually pretty good.

The respondent age / sex profile is interesting.  As noted from Section 2, we know that 

· 85% of the membership is male and 15% is female – the response rate broadly mirrored this with 83% male and 17% female;

· 56% of the membership is aged below 60 whilst 44% is aged above 60 – the response rate broadly mirrored this with 60% aged below 60 and 40% aged above 60.

Anecdotally, the SC is aware that the membership is relatively mature ie. aged 40+.  This is actually reflected in the age profile of the respondents.

This does, however, raise the question of whether the SC should be doing more to attract the younger age groups.  Do they see the SC as being outdated?  Are they are unaware of or do not understand the aims of the SC and the benefits it offers members?  Are they simply not interested?  

Perhaps they find, for example, the Red & Blue Army (“the RBA”) a more attractive representative body?  The SC have nothing against the RBA and indeed, the SC now have open dialogue and much better lines of communication with the RBA. 

The SC must aim to be as inclusive and as strong a representative body as possible, so the SC should consider how they might engage with the younger age groups – perhaps canvass their views with a separate questionnaire?

The following bar chart is based on Questions 1 and 2 of the questionnaire.
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4 Analysis

This analysis is based on Questions 3 – 13 of the Questionnaire.

Q3 - How long have you been a Supporters Club Member?

Perhaps unsurprisingly, the answer is generally that, the older the age group, the higher the number of years that they have been a member.  70% of respondents have been a member for 4 or more years.
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Q4 - Why did you decide to join / renew your membership?

Respondents were asked to indicate which, if any, reasons they had for joining / renewing their membership from a list of 5 shown in the key below.  

Most respondents selected both Reasons 1 and 2.

Key

Reason 1 
To help ensure fans’ views are represented at the Football Club

Reason 2 
To provide additional income to help support the Football Club

Reason 3 
To benefit from discounts at the Club Shop & via Shots on Target

Reason 4 
To benefit from the Away Travel Coach

Reason 5 
Other

The responses here are interesting, particularly bearing in mind current discussions concerning a possible merger of the SC with the Shots Supporters Trust.  If Reasons 1 and 2 already dominate SC members’ views, it raises the question whether a merger would do anymore in relation to these two points?
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Just 15% of respondents indicated that one of their reasons for joining was to take advantage of the discounts available at the Club Shop and via Shots on Target directory of local businesses.  This could be because, as some members have indicated, they prefer as much money as possible to go to the Football Club or that these discounts are simply not well promoted by the SC.

Other reasons for joining were stated as:

· ‘Because of 1992’

· ‘To be a critical friend of the current committee’

· ‘Being an ex-committee member’

· ‘Being my local team’ 

· ‘Priority for Cup Match tickets’

· ‘As a donation to the Club’

Q5 - Do you feel that the cost of membership is about right?

At £7 for Adults and £3 for Senior Citizens, the majority of members feel that the cost of membership is about right, although a significant number feel that the cost should be higher.
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If respondents felt that the cost of membership should be higher, they were asked to indicate, how much extra they would be prepared to pay.

The majority favour an extra amount of £3, which would bring the cost of Adult membership up to £10.  In practice, around 31% of the 2009 membership have donated a sum in addition to the standard membership fee, with £3 being the most popular sum.  
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It is fair to say that in comparison to other League 2 football clubs, the current membership fees are below average, so there might be an argument in favour of increasing the membership fees.

At present, a Family membership category is not offered.  26% of respondents favoured the introduction of this category.  The suggested membership fee ranged from £12 to £25.  Further consideration is required to decide whether this category is feasible.

Q6 - Which of these Supporters Club benefits / services have you used in the last 12 months? 

Respondents were asked to comment in relation to 5 benefits / services and the results were as shown in the bar chart below:
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Clearly, the Away Travel Coach service is the most popular benefit / service.  28% of Respondents have taken advantage of more than 1 benefit / service during the last 12 months, which is pleasing.

However, it is perhaps disappointing that: 

· more use has not been made of the Club Shop discount.  This could be due to a number of reasons eg. the Club Shop is simply not big enough to make shopping there attractive or that members forget about the discount.  There is further commentary on the Club Shop later in this report.

· there has been low usage of the Shots on Target discount scheme.  This scheme is designed to build links and supporter patronage with our local businesses.  It has been promoted via the Matchday Programme and more recently via email to the SC membership, but the SC should undertake more regular promotion to encourage greater usage.  It follows that as local businesses see increased sales via supporters they will have a greater affinity to the Club and may therefore feel encouraged to build corporate links with the Club. 

There were a number of other benefits suggested that the SC could try and provide:

· Newsletter – there is further commentary later in this report on this subject.

· Further reduced match day entry for Senior Citizens – the costs of coming to watch the Shots is a contentious issue.  Each year, the directors set a budget and then have to decide how that will be achieved through all sources of income.  
Turnstile income is, of course, a major source of income and it is a fine balancing act for the directors when setting the entry prices for all supporters.  The SC recognises this, but we should investigate whether there is further scope to reduce entry prices.

A number of Respondents gave reasons why they have not used the benefits / services that the SC provides:

· Forget that they are available / Don’t know that they are available

· Benefits offered are not suitable

This raises the question of whether the SC are doing enough to promote the benefits / services that the SC offers.  There is further commentary later in this report on SC communications.

Whilst the SC cannot please everyone with their range of benefits / services they should continually review these and seek the views of members to ensure that they are offering what members (and potential members) actually want. 

Q7 - Do you browse the Supporters Club page on the official Club website – www.theshots.co.uk/supportersclub.ink?

The response to this question is interesting.  At present, the Supporters Club page on the official Club website is not easy to navigate to.  From the ‘home page’, the ‘About Us’ tab has to be selected which then leads into another screen from which the Supporters Club page can then be selected. 

There is a suspicion that respondents have answered this question in relation to simply visiting the official Club website and not actually visiting the Supporters Club page within that site.  However, the results are as shown in the bar chart below.

[image: image10.emf]12

4

2

5

0

2

4

6

8

10

12

No of Members

1 - 2 3 - 4  5 - 6  7+

Site Visits Per Week

Browsing the Official Supporters Club Website


In terms of design, the Supporters Club page is relatively poor.  This is largely due to the software that underpins the site.  The Football Club have advised that a review of the official website is under way, so it is hoped that when this is upgraded or replaced the Supporters Club page will be much improved.

It is also fair to say that whilst the SC have tried to promote the existing site, the information shown there is not always being kept up to date and some respondents have rightly highlighted this failing.

Although the SC is currently developing a dedicated website, it should, in the meantime, ensure that the existing site is properly maintained.

Around 50% of respondents visit the official Club website, regardless of whether they then actually get to the Supporters Club page.  So, based on this statistic, the dedicated SC website which is currently in development should be well utilised when it ‘goes live’.

Q8 - Do you browse the unofficial Club website – www.shotsweb.co.uk?

Given the positive answer to this question by respondents, it is clear that they currently use this site as their main source of information.  Around 50% of respondents visit the site 7 or more times per week, which probably means that they visit it at least once per day.
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The co-operation of the ShotsWeb Administrators in permitting the SC to post official announcements on this site is acknowledged and much appreciated.  It enables information to be relayed to a significant number of registered users promptly and efficiently.

Q9 - If you buy a Matchday Programme, do you find that the Supporters Club pages contain information and articles of interest?

Around 66% of respondents replied positively to this statement.  

For the current 2009/10 season, the SC have been requested to provide sufficient copy for 2 pages of each Matchday Programme.  This is a significant undertaking for the Committee, but to spread the load, a rota system is in place.  This means that each member of the Committee is required to submit copy for around 3 Matchday Programmes throughout the course of the season.  In addition, the Chairman will normally supply copy for each Matchday Programme.

Respondents were asked what other information / articles they would like to see within the SC pages to which the following ideas / comments were put forward.  This list includes ideas / comments from those that do not currently purchase a Matchday Programme.

· Make the Matchday Programme cheaper

· More information on how the SC is run in conjunction with the Football Club

· More information on the running total of SC funds and how they are being used

· More information in the Chairman’s Report on the outcome of meetings 

· More information on SC events and donations

· More information on away fixtures/travel arrangements

· Ask the Manager/Board a Question

· Outline plan for improvements to the Rec/moving up the leagues

· Profile/brief interview of Cash for Shots winner

· More information on away games

· Report on away game experience

· Supporter Feedback

· ‘Less waffle and opinion’

· Articles from fans

· Produce a monthly magazine

· Improve the Young Supporters page

· Young Supporter interview with a player

Although this is quite an extensive list, it is likely that many of these ideas and comments could be incorporated fairly easily within the SC pages.  The Committee should review and progress as many of these as possible. 

At this point, it is worth commenting on the monthly magazine idea.  This is something that the SC might aspire to.  However, it requires a dedicated resource to ensure that copy is produced, edited and published in timely fashion.  


This is a major undertaking and probably requires the recruitment to the Committee of a supporter that is prepared to take on this commitment.  Given the difficulty that the SC has had in recruiting a new Treasurer to the Committee, we have to wonder whether there would be similar difficulty in recruiting for that position too.

Q10 - What is your preferred way for the Supporters Club to communicate with you?

Respondents were requested to prioritise between 8 options.  The results are as follows:

	Method of Communication
	Preference

	Email
	
1st

	Matchday Programme
	
2nd

	Dedicated Supporters Club Website
	
3rd

	Official Club Website
	
4th=

	Unofficial Club Website
	
4th=

	Printed Newsletter
	
6th

	Matchday PA System
	
7th

	Other
	
8th


Given that the majority of people nowadays are connected to the web and have email addresses, it is not surprising that email is the favoured method of communication.  The SC has taken this on board and is now regularly communicating with members via this channel.

However, although the Matchday Programme came in 2nd place to email, the difference in popularity between the two is actually not that significant.  

Pleasingly, the dedicated Supporters Club website option scored highly and came in 3rd place.  This project is already under development and the SC should now aim to finalise the development of the website so that the initial release ‘goes live’ as quickly as possible.

It is interesting that the official Club website and unofficial Club website scored exactly the same and hence their joint 4th position.

A printed newsletter suffers the same drawbacks as the monthly magazine idea mentioned earlier in this report.  There are also the costs of printing and distribution to consider, although if made available via a website or email this consideration is negated.

Some respondents commented that the Matchday PA system is of poor quality.  This is particularly true in the noisiest part of the Rec – the East Bank.  The SC should raise this issue with the Football Club.  Realistically, the PA is only useful for ‘quick reminder’ type messages.

There were few responses to the ‘Other’ category, but Fans Forums were mentioned here.  The SC has held one of these in the current season.  It was not particularly well attended on that occasion, but the SC should keep an open mind for the future.

Although the SC should take note of the above rankings, it is important for the SC to continue to communicate with members in as many ways as possible.  

One respondent questioned whether there are too many websites relating to the Football Club.  This is a fair point and once the Supporters Club dedicated website goes live there will be another one to contend with.  However, all the websites play their part in promoting the cause and it is not evident that they compete against each other.

Q11 - Which of these Supporters Club fund raising initiatives have you attended / supported in the last 12 months? 

One of the main aims of the Supporters Club is to raise additional revenue to support the Football Club.  It is therefore pleasing to see that most of the 6 initiatives listed on the questionnaire are well supported.  
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In fact, the majority of respondents have supported at least 2 of these initiatives during the last 12 months.

Given that the majority of respondents were from the older age groups, it is perhaps not surprising that the Soul Disco was not a popular choice.  However, the SC are aware that the monthly Soul Disco Nites are generally very well supported [amongst younger age groups].  
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The Supporters Club should continue with regular promotion of these initiatives and encourage other fund raising initiatives from members.

Where respondents had not attended / supported any of these fund raising initiatives, they were asked to state their reasons to which the responses received were as follows:

· Time constraints

· The expense involved

· Only interested in the football / Not interested in any of the options

· Too far to travel

· Don’t like soul music

Respondents were also asked to suggest new fund raising initiatives and the responses were:

· Car boot sales

· Reduce the price of raffle tickets to £2.50 per book

· Sponsored walk

· Alternate Disco Nites between soul/60s/Rock & Roll

· Big summer event/concert on the pitch

· Link up with ShotsWeb to access registered users

· Summer / Christmas Fayre

· Food market for local producers

· Increase the range of food options served from the outlets eg Krispy Kreme doughnuts

· Theme Nites with Food

· Monthly Sunday Lunch

· Better links with local youth football clubs

· Pay to play at the Rec (with some players involved)

· Penalty shoot out against No. 2 goalie

· Sportsman evening

Q12 - How would you prefer the Supporters Club funds to be used?

Respondents were asked to prioritise between 3 options and the results are as follows:

	How to use Supporters Club Funds
	Preference

	Financial assistance with the running of the Football Club
	
1st

	Improving facilities for fans
	
2nd

	Financial assistance with the players’ fund
	
3rd


Whilst this table shows the ranking, in practice there was very little difference in scores between these three options, particularly between 2nd and 3rd place.

Logically, the Football Club has to be in a sound financial position otherwise the other options are academic.  However, they are all inter-related.  For example, if facilities for fans are improved, it would make the Rec a more inviting and comfortable place to visit.  Likewise, if the Club are able to attract better quality players, results may improve, which might attract additional fans which would in turn improve the financial position of the Club.

Q13 - There are a number of potential projects that the Supporters Club would like to help fund in 2009/10.  

Respondents were asked to prioritise between 10 options and the results are as follows:

	Project
	Preference
	
	Stand Preference

	
	
	
	North 
	South
	East

	New Club Shop
	
1st
	
	-
	-
	-

	Improved family friendly facilities
	
2nd
	
	-
	-
	-

	Improved toilets
	
3rd
	
	
1st
	2nd
	3rd

	Refurbishment of Wally’s Bar
	
4th
	
	-
	-
	-

	Improved sightlines
	
5th
	
	
1st
	3rd
	2nd

	Improved seating
	
6th=
	
	
2nd
	1st
	-

	Players’ fund
	
6th=
	
	-
	-
	-

	Improved disabled facilities
	
8th=
	
	-
	-
	-

	Improved official Club website
	
8th=
	
	-
	-
	-

	Other
	
10th
	
	-
	-
	-


Reponses to the ‘Other’ projects included:

· Improved Public Address system

· Catering/Bringing the catering ‘back in house’

· Improved cover from wet weather

· Terracing at the High Street end

No one would disagree that the present Club Shop is inadequate – too small and not ideally sited and so it is not surprising that respondents favoured this potential project above all others.  Aldershot Town FC needs a Club Shop that befits a league club, a place that is readily accessible during working hours and not just on match days.  Sales of Club merchandise would undoubtedly increase significantly with such an outlet.

In relation to improved toilets, sightlines and seating, respondents were also asked to indicate their preference for the part of the Rec that these improvements should be focussed on.  Although the ‘Stand Preference’ section of the above table shows the results of their responses, it should be noted that fewer than 50% of respondents actually completed this element of question 13 and so the results should be treated with some caution.

When the Club wants to encourage the next generation (and needs to) it is appropriate that improved family friendly facilities are seen as a high priority by respondents.

The outside toilet blocks/porta-cabins are far from satisfactory and whilst supporters come to the Rec to watch an entertaining game of football, we have to wonder whether regardless of the football, they must surely leave with a poor impression of the toilet facilities.  Being amongst the oldest in the ground, the South Stand ground floor toilets are particularly in need of refurbishment and this is where the family stand is situated.  In conjunction with the focus on ‘improving family friendly facilities’, this must be area where there is an urgent need.

5 Conclusions & Recommendations

· Whilst the total number of respondents to the questionnaire was disappointing, the SC should thank the 53 supporters that took part.  Their profile is broadly representative of the membership as a whole and so we should conclude that their responses are also representative.  

However, the SC should encourage younger age groups to become members to ensure that the SC represents as wide a cross-section of the supporter base as possible.  Perhaps a short questionnaire should be issued to those groups to canvass their views.

· A comparison with other League 2 clubs suggests that membership of the SC offers good value for money, so there could be scope to increase membership fees.  However, in the current climate this is unlikely to find favour.  In line with the Club’s stated aim of increasing the family/community ethos, the SC should consider offering a family membership category.

· The SC needs to better communicate the benefits and services offered through membership.  This can be achieved through the existing websites, the forthcoming dedicated SC website, email and Matchday Programme.  Promotion of the Club Shop discount will generate greater revenue for the Club and promotion of Shots on Target will do likewise for local businesses which will in turn encourage their support for the Club.

· The SC should continually review the benefits and services offered and seek feedback and ideas from the membership.

· The SC should encourage the Club to keep the costs of supporting the Shots as low as possible, particularly for those on fixed incomes.

· The SC should encourage the Club to complete its review of the official website so that it is either upgraded or replaced and hosted by a new software provider.  In the meantime, the SC should ensure that the SC page is properly maintained.  

· The SC should liaise further with ShotsWeb and investigate opportunities for communications to be issued to their registered users.

· Development of the SC dedicated website should be finalised and ‘go live’ as soon as possible.

· Whilst members appear to be generally happy with the content of the SC pages in the Matchday Programme, there are many ideas that have been suggested for improvements.  The SC should review these in conjunction with the Club as some of these ideas might well be suitable for the existing ‘Fans Page’ of the Matchday Programme.  

· All the good work that is undertaken by the SC is sometimes undermined through poor communication or through a failure to communicate.  Respondents have clearly shown their favoured methods of communication and so the SC must ensure this important area is continually addressed.

· The fund raising initiatives currently operated by the SC are well supported.  Regular communication of these initiatives will ensure their continued success.  Respondents have suggested a number of other possible initiatives and so these should be investigated.  

· Respondents have indicated that ensuring the financial viability of the Club is their priority and this is quite logical.  The SC should liaise with the Club and agree certain areas where assistance is best targeted.

· All involved with the Club recognise that the Recreation Ground is now very much showing its age and that, in an ideal world, multi-million pound investment would be forthcoming to bring the complex up to modern day standards.  However, the existing buildings, High Street end, North Stand, South Stand and the infamous East Bank are what characterises the Recreation Ground and no supporter wants to lose these attributes which are at the heart of the Club.  

Nevertheless, improvements to basic facilities are required and respondents have prioritised a new Club Shop, improved family facilities and refurbishment of toilets amongst their wish list.  The SC needs to liaise with the Club to form a strategy and funding for these priorities.

· This report will be of interest to all those involved with the Club and it should therefore be made available to SC members, non-members and the Board of Directors who recently commissioned another body of research on the wider supporter base. 

Ian Goodwright

Membership Secretary, Aldershot Town Supporters Club
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By completing this Questionnaire, you will help us to understand your views so that we can improve your Supporters Club.  Please place a ( in the relevant boxes and add your comments as appropriate. 

1.  Are you? 
2.  What is your age?


(  Male
(  16 – 29


(  Female
(  30 – 39



(  40 – 49



(  50 – 59



(  60+

3.  How long have you been a 
4.  Why did you decide to join / renew your 
Supporters Club Member?

 membership? (Please ( all that apply).

(  0-1 year
(  To help ensure fans’ views are represented at the Football Club 


(  1 year
(  To provide additional income to help support the Football Club

 
(  2 years
(  To benefit from discounts at the Club Shop & via Shots on Target


(  3 years
(  To benefit from the Away Travel Coach 


(  4 or more years
(  Other - please state reason …………………………………………………..

5.  Do you feel that the cost of membership is about right? 
(  Yes

(  No


(  Should be higher.  If so, what would you be prepared to pay?      
£ …………


(  Should be lower.  If so, what would you be prepared to pay?       
£ …………

If you think that there should be a family membership category,   


what do you suggest the cost of membership should be?  

£ …………

6.  Which of these Supporters Club benefits / services have you used in the last 12 months? (Please ( all that apply).
(  Away Travel Coach

(  Back issues of Matchday Programmes 

(  10% Club Shop Discount 

(  Shots on Target (10% Discount Scheme with local businesses)

(  www.Buy.at/ATSC (on line retailers which generate commission income for the Supporters Club) 

If you have not used any of these, please tell us why: ...………………………………………………………………………

What other benefits would you like us to try and provide? ……………………………………………………………………

7.  Do you browse the Supporters Club page on the official Club website – www.theshots.co.uk/supportersclub.ink ?

(  Yes 

(  No

If Yes, how often do you log on?

(  1 – 2 times per week

(  3 – 4 times per week

(  5 – 6 times per week

(  7 or more times per week

8.  Do you browse the unofficial Club website - www.shotsweb.co.uk ?

(  Yes

(  No

If Yes, how often do you log on?

(  1 – 2 times per week
(  5 – 6 times per week

(  3 – 4 times per week


(  7 or more times per week

9.    If you buy a Matchday programme, do you find that the Supporters Club pages contain information and articles of interest?


(  Yes



(  No


 
If Yes, what other information / articles would you like to see within the Supporters Club pages? 

..………………………………………………………………………………………………………………………………………….

If No, what information / articles would you like to see within the Supporters Club pages?  

……………………………………………………………………………………………………………………………………………

10.  What is your preferred way for the Supporters Club to communicate with you?  Please rate the following in order of preference (with ‘1’ being your highest preference): 

…  Matchday Programme

…  Matchday PA system

…  Email 

…  Official Club website

…  Unofficial Club website

…  Dedicated Supporters Club website

…  Printed Newsletter

…  Other, please state ………………………………………………………………………..

11.  Which of these Supporters Club fund raising initiatives have you attended / supported in the last 12 months? (Please ( all that apply).
(  Quiz Nites

(  Soul Disco Nites

(  Cash for Shots

(  50/50 Draw

(  Golden Goal

(  Christmas Raffle

If you have not attended / supported any of these, please tell us why: 
       ………………………………………………………………………………………………………………………………………….
Can you suggest any other fund raising initiatives and / or would you like to assist us with fund raising? 

       …………………………………………………………………………………………………………………………………………

12.  How would you prefer the Supporters Club funds to be used?  Please rate the following in order of priority 
(with ‘1’ being the highest priority):
…  Financial assistance with the running of the Football Club

…  Financial assistance with the players’ fund

…  Improving facilities for fans

13.  There are a number of potential projects that the Supporters Club would like to help fund in 2009/10.  Please rate the following in order of priority (with ‘1’ being the highest priority):
…  Improved sightlines 
– please ( your preference:
(  North Stand    
(  South Stand 
(  East Bank

…  Improved toilets 
– please ( your preference:
(  North Stand 
(  South Stand
(  East Bank

…  Improved seating 
– please ( your preference:
(  North Stand 
(  South Stand  

…  Improved official Football Club website

…  Improved family friendly facilities eg. turnstile entrance, family stand & families room refurbishment, toilets 

…  Improved disabled facilities – please state your suggestions ………………………………………………………………

…  New Club Shop

…  Refurbishment of Wally’s Bar

…  Players’ fund

…  Other - please state ……………………………………………………………………………………………………………..
Please return your completed Questionnaire to the Supporters Club tent on Matchdays or post to Aldershot Town Supporters Club, The EBB Stadium at the Recreation Ground, High Street, Aldershot, GU11 1TW by 16 November 2009.  If you wish to be entered into our prize draw for a framed signed print of the 2009/10 squad, please complete your contact details below:

Name ……………………………………… Email …………………………………………………. Tel ……………………………….
















































































































































